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Abstract

This article describes the classification of economic-geographical and socio-economic
factors in the development of regional tourism, as well as the essence of the concept of "tourist
services market" in systematic approaches.
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The initial document for the development of the strategy for the development of regional
tourism is a concept, in summary, it defines the scope, rates, proportions and main directions of
the socio-economic development of the region, its separate structural and functional parts and
problem areas, as well as the system of measures aimed at increasing the efficiency of
production management is generally based, methods for eliminating regional and intersectoral
disparities are given, and reasons are given for increasing the level of service to tourists.

Based on the concept of optimal regulation of regional tourism development, sectoral and
territorial programs, targeted complex documents are developed, in which detailed and clearly
substantiated aspects, as well as the coordination of problematic issues are raised to the level of
the concept, and this concept is considered a methodology for regulating the development of
regional tourism, consisting of four blocks and three equal aspects. The correct choice of
strategy will allow realizing the potential of tourism resources for economic development and
thereby ensuring the effective development of regions in market conditions. In the process of
developing the strategy, the place, role and functions of regions are determined in the context of
implementing the Concept of Administrative Reforms, strategic priority areas of regional
development in the context of a changing economy are determined, and economic, financial and
organizational mechanisms for implementing the strategy in new institutional conditions are
based.
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MHUHTAKA TYPU3MHUHU PUBOXKIIAHTUPULITHHA
TAPTUBI'A COJIMII METOJAUK KOHCEIIUACH

MuHTaKa TYpH3MHH TapTHOTAa COJIUIT =
| K4 Typ P Muxkpo Ba MAaKPO HKTHCOAHET
I BA PHBOJIAHTHPHUII CTPATErASICAHUHT
N Aapakaaa MHHTAKa TYPH3MHHH
OOMUIAHFHAY MIAPOUTIAPH Ba MKTHCOXMIA
I PHBOKJIAHTHPH I
| mapTJapHu 0axosam
l I-— . Typucmuxk pecypciapru xucooaau
| Xu3zmMar KypcaTHII TAPMOKJIAPHHHA
| I . Uxmucoouii canoxusmuu npoeHo3 Kunuui 6a MYAMMOJADHM S8 OTHILE
I r— MONUABUT-UHEECTNUUUOH CANIOXUSAMU KapaTHJIraH ycayoaap
I I—— * Hxmucoouii canoxusimuu npoeHo3 Kuiuul
| | Xu3MaT KypcaTHII TAPMOKJIAPHHH
| . MDiemumouii ungpamysunmaoemozpagux MYAMMOTIPHM XL EHID
| — s KapaTHJIras ycayomaap
I - —  ivuii-mexnuxasuii 6a mavium caioxusimu
I MuHTaKa TYPpU3MHHA PuBoKIAHUINHAHT
PHBOKJIAHTHPHALT MAaKCALJIapHa Ba MIKH
|—> BAPHAHTJIADHHH MaKcagjap > OMMJLJIADH TU3MMUHH Y3
Ba pecypciapra MocJiad HYHAra 0JIraH KOHICNIUTHA
TAHJIANITA TAMKHA IMAKHJUIAHTHD AT

2.1.2-pacM. MuHTaka TYpU3MUHU DPHUBOKJIAHTUPHUILIHU ONTHUMAJ TapTUOra COJUII METOAMK
KOHCELHUSACH

To develop a method for optimal regulation of regional tourism development, it is first
necessary to pay attention to specific events. It is necessary to discuss the problems, causes and
countermeasures of regional tourism development regulation and reach a consensus on the
meaning of the concept of regulation. Due to the mobility of tourism activities and the
intangibility of tourism products, it is important to directly apply the results of existing research
and develop a conceptual model of regulation. In the optimal regulation of regional tourism,
methods of strategic planning for development, investment attraction, marketing methods, the
formation of incentives aimed at providing new types of services and creating jobs for various
forms of business in the region are used, and with the help of these methods it is necessary to
classify a number of factors for the development of tourism 1-xaaBair.

1->xamBan

MuHTaka TYpU3MUHU pPUBOXJIAHTUPHILJA HKTUCOAUI-reorpa@uKk Ba WXTHUMOMI-
UKTUCOMI OMUJUIAPHU TacHUGIa1

Ne TacHudnam ommniapu MoxusaT Ma3MyHU
1 M>XxuMOUN-UKTUCO TN PuBoxinaHum cTpaTterusicd, TEXHOJIOTHUS,, MHBECTHULIMS,
OMUIJLIIAP WHHOBamMs, Jemorpadus (MEXHAT  pecypcliapw),
9KoJIoTUs, HWHOpaTy3uiMa Ba OOLIKAIpra TabCUP
KypcaTaau.
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2 Typucruk pecypcnap | Mmutad uymkapuin skapa€Hiiapura Maxcyc XoMarié
OMWUIAPU pecypciapuHy JKain0 KWW, SHTH HMIUTA0 YHKapHII
TapMOKJIAPUHU MIAKIUIAHTUPUIITA TAbCUP KUJIAJH.
3 Crpareruk omuiap Myt MKTHCOAUETHYU Y30K MYAJATIN IIPOTHO3JIAPUHU

unuiad YMKWUII Ba XyIyAJapHU paxoOaTOapIonUIATHHA
OLIMPHUIL HYJUIapUHU aHUKJIamra épaam Oepaim.

4 TexHon0ruK oMuILIap SlHrM  10KOpHM  TEXHOJIOTHsIap — acocujaa  uiuiad
YUKAPUIIHU TalIKWI KWIAII Ba WIMHH TabliuM
Ma)XKMYaCHHU PUBOKIAHTUPULI HMKOHUSITUHU Oepajiy.

5 WuBectuus ommwuiapu Koszubanu WHBECTUIIUOH UKJIMMHA SpaTuIl,
MHBECTULIMS MaHOAlTapuHM KEHraTUpHIL, TYFpUAaH
TYFPH XOPKUA WHBECTHLMSUIAPHH KaJI0 KIJTHUIIL

6 WuHoBammst omusuiapu Xynynuii WHHOBAlMST THU3WMUHH PUBOKIAHTUPHIIL,
niamMTanab KOpXOHAJIapHH KOMUITAIITHPHII
MHHOBalUSUIapHU THXKOpAT- JAITHPUII
WHCTUTYTIAPUHY MIAKJTIAHTUpUIITa EpaaM Oepau.

7 Tpancnopt omwin Munepan xomaiu€, €KUIFU-3HEPreTuKa, TaOUUN-UKIUM
[IAPOUTIIApH Ba 0.

8 DKOJIOTUK OMUJLIap DKOJIOTUK Ba3UAT Ba SKOJIOTUK XaB(QCHU3IHMK Tanadbiapu
acocy/ia MIu1ad YUKapUIl Ky4JIApUHU SKOMJIAIITHPULIL.

9 Arnomepanus omwutapu | Karra Ba  ypra  maxapiapHd — pUBOXKJIAHTHUPLI,
ypOaHu3anusa Macaulapy OwinaH  OOFIHMK — XOjja
VOKTUMOMK-MKTHCOANN PUBOKIIAHUITHA TAbMUHJIAIIL.

Thus, proponents of an integrated approach emphasize the need to involve multiple
sectors of the economy in creating an integrated tourism product, thereby emphasizing the
importance of the interaction of participating entities.

The existence of a wide range of definitions within each approach encourages analytical
processing of their terminological apparatus. Summarizing the variety of definitions within the
framework of the systemic approach allows us to interpret the market of tourist services as a
system of global economic relations, as a socio-economic system, as a multi-level system of
relations between market entities. a system of internal and external relations, a finite variety of
functional elements and the relations between them, as a multi-dimensional, multi-structural and
multi-level system is formed in Table 2.

2-KaaBail.

“Typuctuk xuzMamiap 0030pu” TYIIYHYACHUHUHI MOXHUSATUHU THU3UMIIU
€H/1allyB acoOCH/1a TAJIKUH KUJIUII

Myasumidpap

1 2
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Typuctuk Ba SKCKypcHs XM3MAaTJIapUHU HAKJ MyJra aigaHTHPHILI
S.P. Ba IIyJIHH TYPUCTHK Ba OKCKypCHd XH3MaTjlapura TecKapu
Grabovenskaya! allTaHTUPHIL >KapaéHU amalira OLIUPUIAJUTaH KaXOH MKTUCOIMM
MyHOcabaTaapyu TUZUMHU.

Tu3uMm Kyn YI4oBIM, KYI Ty3WJIMAJIA Ba Kym OOCKUWIN OYiu0,
Tanab Ba TakM(HU MyBO3aHATIIAN KOHYHUTa MyBOQHK HILIANIH,
OYHMHI HaTIDKacuJa BaKT Ba MaKOHJa WKTUCOAMHA Ba TaOWmii-

A.A. Lyubitseva® MOJJIMM  MIAKJJIapHU  camapaid Tagad Ba  TakIMGHUHT
MYBOQUKIAMITHPHUII 3apypaTi OOBEKTUB PAaBUIIA TAKPOpPIAHAIH.
TYPUCTHK  MaxCYJIOTHH  WIUIA0  YMKApPWII  Ba  yHJaH
doitmananumaaru TeOpaHUILIap aCOCH 1A

AA. Wxrucomuii  kaapusitiap coxacura TaOuUUil pekpealnoH Ba
Komlichenko, MaJaHUH-TapUXUH MEpPOC PecypclapvHM ka0 KWIWII UMKOHUHU
N.V. Rotan? OepyBUYH MKTUMOHMH-UKTUCOINA MyHOCAa0ATIap TH3UMH

TypucTuk Ba 3KCKypCHs XM3MAaTJIapyuHH ITyJra Ba aKCHUHYA, MyJTHH

A.P. Yuriev* TYPUCTHK Ba O3KCKypCHS XW3MAaTjapura aujJaHTUPHUII >KapacHu

amalira OIMPUIIAIUTraH HYKU Ba TAlIKH aJ0Kajlap TH3UMHU
V3uHK-Y31 TapTHOra COJMIIHMHT OKOPH Japa)KacHra ra OYHMK
WKTUMOUN-UKTUCOUN THU3UM, YHUHT acOCH MabjiIyM Oup Xyayaaa
TYPUCTHK XHU3MAaTIAP EKU KOMIUIEKC TYPUCTUK MAaXCYJIOTHH HIILTA0
YUKApUII, COTHUOI Ba MCTEBMOJ KWiIHII OwiaHn  OOFIHK
MyHOca0aTiiap Ba MHHTAaKaBUH TYPU3MHH aHHKJIANl ME30HH
XucoOanaau. 0030p TYpPHCTHK TAKETHU COTHUO OJIMII >KOHU Ba
YHUHT TapKHOWUTa KUPYBYM TYPHUCTHUK XHU3MATJIAPHU HCTEHMOI
KWJIUI )KOUUAUD

At the same time, the central place in the systemic approach is occupied by the thesis that
the starting point for the formation and development of the economic system of the tourist
services market is the demand for tourist products and the satisfaction of tourism needs, which
form the basis of the demand for tourist services. services, and the satisfaction of this demand, in
turn, is carried out through the system's offers on the market.

Taking into account the above, the analysis of theoretical developments made it possible
to systematize theoretical approaches to segmentation and stratification of the tourist services
market and identify the most scientifically sound approach to the classification of tourist markets,
highlighting two important criteria. Thus, according to the ratio of demand and supply,
distinguish the consumer market and the producer market, each of which is divided into separate
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segments (consumer market segments and producer market segments) into tourist mesoregions
(subregions), national. tourist markets, local markets. When identifying consumer market
segments, it is advisable to use the following criteria: socio-economic (social affiliation, income
level, profession, type of activity); demographic (age, gender, family status); psychological
behavioral (type of person that determines lifestyle, interests, motives for traveling, level of
readiness to perceive the product, loyalty to the tourist product or company). In determining the
segments of the producer market, all the tourist services market involved in creating an
integrated tourist product and providing services to tourists.
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