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Abstract. This article investigates the representation of gendered identity in English-Uzbek
influencer discourse through an Al-enhanced corpus-based approach. Drawing on a large bilingual
corpus of influencer-generated content from Instagram, YouTube, and Telegram, the study explores
how masculinity and femininity are discursively constructed across cultures. Using natural language
processing (NLP) tools combined with qualitative discourse analysis, the research identifies lexical
patterns, evaluative strategies, and pragmatic markers associated with gendered identity. The findings
demonstrate clear cross-cultural differences: English influencer discourse emphasizes individualism,
self-expression, and gender fluidity, while Uzbek influencer discourse foregrounds collectivist values,
moral responsibility, and culturally grounded gender norms. The study confirms the effectiveness of
Al-assisted corpus methods for uncovering ideological tendencies in digital discourse and contributes
to gender studies, intercultural communication, and applied linguistics.
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Annotatsiya. Mazkur maqolada ingliz va o°‘zbek tillaridagi influencer diskursida gender
identifikatsiyasining ifodalanishi sun’iy intellekt yordamida korpus asosida tadqiq etiladi. Instagram,
YouTube va Telegram platformalaridan olingan keng ko‘lamli ikki tilli korpus asosida erkaklik va
ayollik tushunchalarining lingvistik ifodalanish usullari tahlil gilinadi. NLP texnologiyalari va sifatli
diskurs tahlili natijalari shuni ko‘rsatadiki, ingliz tilidagi diskursda gender moslashuvchan va
individual xarakterga ega, o‘zbek tilidagi diskursda esa an’anaviy gadriyatlar va ijtimoiy mas’uliyat
ustuvor hisoblanadi.

Kalit so‘zlar: gender identifikatsiyasi; influencer diskursi; sun’iy intellekt; ingliz—o‘zbek tahlili;
ragamli muloqot.

AHHOTanus. B cratee paccMaTpuBaeTCs peNpe3eHTalUs I'EHAECPHOW HICHTHUYHOCTH B AHIVIO- U
y30€KOS3BIYHOM JHMCKypce HH(IIOEHCEpOB C MPUMEHEHHEM KOPITYCHBIX METOJOB aHalu3a,
YCUJIEHHBIX TEXHOJIOTUSMHU HUCKYCCTBEHHOIO MHTEJIEKTa. AHanu3 HU(POBBIX TEKCTOB MOKAa3bIBAET
KyJBTYPHO OOYCIIOBJICHHBIEC PA3JINYHS B PEIIPE3CHTAIMN MACKYTUHHOCTH U (PEMHUHUHHOCTH.

KuroueBble cji0Ba: reHiepHasi HAEHTUYHOCTh; AUCKYPC MH(IIIOEHCEPOB; UCKYCCTBEHHbIN MHTEIIEKT;
KOPITyCHBIN aHalu3; HU(PpoBasi KOMMYHUKALU.

Introduction.

Gendered identity is increasingly shaped, performed, and negotiated within digital
communication spaces, where social media platforms function as powerful arenas for identity
construction. Within these environments, influencers occupy a central role as cultural mediators who
disseminate and normalize particular lifestyle ideals, behavioral expectations, and gendered identity
frameworks. Through carefully curated content, influencers not only reflect prevailing social norms
but also actively participate in redefining femininity and masculinity in ways that resonate with their
audiences.
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In multilingual and multicultural contexts such as English—Uzbek digital communication,
influencer discourse becomes a particularly rich site for examining the interaction between globalized
gender ideologies and locally grounded cultural values. Influencers operating across these linguistic
spaces often engage in strategic code-switching, borrowing lexical items, discursive styles, and
ideological positions from global English-language media while adapting them to Uzbek
sociocultural norms. This hybrid discourse reveals ongoing negotiations between traditional gender
expectations and more globalized, individualistic models of identity promoted through transnational
digital culture.

Recent advances in artificial intelligence and natural language processing (NLP) have enabled
large-scale, systematic analysis of such digital discourse, moving beyond small qualitative samples
toward more comprehensive empirical investigations. Techniques such as sentiment analysis, topic
modeling, stance detection, and gendered language analysis allow researchers to identify recurring
patterns, ideological markers, and discursive strategies used by influencers when constructing
gendered identities. These computational approaches make it possible to trace how specific gender
norms are reinforced, challenged, or recontextualized across languages and platforms.

Literature Review.

Research in gender linguistics has long challenged essentialist views of gender, emphasizing that
gender is not biologically fixed but socially and discursively constructed. Foundational scholars such
as Butler conceptualize gender as performative, produced through repeated linguistic and social
practices. Similarly, interactional and sociolinguistic approaches argue that gender emerges through
discourse choices, interactional roles, and evaluative positioning rather than being a stable individual
attribute. Language thus functions as a primary medium through which gendered identities are
negotiated, legitimized, or resisted within specific sociocultural contexts.

With the rise of digital communication, scholars have increasingly turned their attention to
online environments as key sites for gender construction. Digital discourse studies highlight social
media platforms as spaces characterized by hybridity, multimodality, and rapid circulation of
ideologies. Research suggests that digital media simultaneously reproduce traditional gender norms
and enable alternative gender performances that challenge hegemonic models.

Social media influencers have been examined as influential actors in the production and
dissemination of gendered meanings. Studies in predominantly English-language contexts
demonstrate that influencer discourse often promotes normative ideals of femininity and masculinity
linked to appearance, lifestyle, consumption, and self-optimization. At the same time, some research
points to the emergence of counter-discourses that challenge traditional gender expectations,
particularly in relation to body image, professional identity, and emotional expression. Influencers
thus operate as cultural intermediaries who mediate between commercial interests, audience
expectations, and broader gender ideologies.

Taken together, existing literature highlights the importance of discourse in constructing gender
and recognizes social media influencers as key agents in this process. Nevertheless, there is a notable
lack of comparative, multilingual research that integrates Al-based corpus methodologies to examine
influencer discourse beyond English-dominant contexts. Addressing this gap, the present study
situates itself at the intersection of gender linguistics, digital discourse analysis, and computational
methods, offering a systematic investigation of gendered identity construction in English—Uzbek
influencer communication.

Methodology.

A bilingual corpus of approximately 200,000 words was compiled from publicly available social
media posts produced by English- and Uzbek-speaking influencers. The data were collected from
verified or high-engagement influencer accounts to ensure relevance and discursive impact. Only
publicly accessible content was included, in accordance with ethical standards for digital research.
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The corpus was balanced across the two languages to allow for meaningful comparative analysis and
consisted primarily of textual captions and accompanying comments authored by influencers.

Al-based natural language processing (NLP) tools were employed to process and analyze the
corpus. The data underwent automated tokenization and normalization to ensure consistency across
languages. Frequency analysis was conducted to identify salient lexical items and recurring gender-
related terms, while collocation extraction was used to examine co-occurring patterns that signal
evaluative stances and ideological positioning. These quantitative procedures facilitated the detection
of dominant themes and discursive tendencies that would be difficult to observe through manual
analysis alone.

To enhance analytical reliability, corpus-based findings were cross-checked through iterative
qualitative interpretation. The integration of quantitative and qualitative methods strengthens the
validity of the study by ensuring that observed patterns are both statistically salient and discursively
meaningful. This methodological combination supports robust and replicable insights into gendered
discourse across English-Uzbek digital communication.

Results and Discussion.

The analysis revealed that English influencer discourse frequently frames gender identity in
terms of personal freedom, self-branding, and emotional openness. Uzbek influencer discourse, by
contrast, emphasizes moral responsibility, social harmony, and culturally prescribed gender roles.
These findings reflect broader sociocultural orientations and demonstrate the usefulness of Al-
assisted corpus analysis for comparative discourse studies.

In contrast, Uzbek influencer discourse tends to construct gender identity within a framework of
moral responsibility, social cohesion, and culturally prescribed gender roles. Frequency and
collocation analyses reveal recurrent associations between gendered terms and values such as respect,
family, modesty, and social duty. Rather than foregrounding individual self-realization, this discourse
emphasizes relational identity, positioning gender as embedded within collective norms and ethical
expectations. Influencers frequently invoke cultural traditions and social harmony, reinforcing
established gender roles while framing them as morally grounded and socially stabilizing.

These findings demonstrate the effectiveness of Al-assisted corpus analysis in uncovering large-
scale discursive patterns in multilingual influencer communication. The integration of NLP-based
frequency and collocation analysis with critical discourse interpretation enables a nuanced
understanding of how gender ideologies are linguistically encoded across languages and cultures. By
combining computational precision with qualitative depth, the study highlights the potential of Al-
driven methodologies for advancing comparative discourse studies, particularly in under-researched
linguistic contexts.

Conclusion.

The study confirms that influencer discourse plays a crucial role in shaping gendered identity in
digital environments. By integrating Al-enhanced corpus analysis with qualitative discourse
interpretation, the research provides new insights into English—-Uzbek gender representation and
offers a replicable methodological framework for future studies.

By integrating Al-enhanced corpus linguistics with qualitative critical discourse interpretation,
the study offers novel insights into how gendered meanings are linguistically constructed across
distinct cultural and linguistic contexts. The findings reveal contrasting patterns of individualistic
self-branding and emotional expressiveness in English discourse versus morally grounded,
community-oriented gender roles in Uzbek discourse. These differences highlight the dynamic
interaction between global digital norms and local cultural values in multilingual online
communication.

Methodologically, the research advances digital discourse studies by proposing a replicable and
scalable framework for analyzing large datasets of influencer content. The combined use of NLP-
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based frequency and collocation analysis with interpretive discourse analysis allows for both
empirical rigor and contextual sensitivity. This approach is particularly valuable for examining
under-researched language pairs and contributes to expanding the methodological toolkit of gender
linguistics in the age of artificial intelligence.

Overall, the study underscores the importance of interdisciplinary approaches in understanding
gendered identity construction in digital media and provides a foundation for future comparative
research exploring the evolving relationship between language, culture, technology, and gender.
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